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Abstract: The aim of this article was to find out if the tourism development in Yuantong 

town is satisfactory for both the locals and visiting tourists. The survey method was used and 

two different questionnaires were drafted and then filled by the two aimed groups. One 

questionnaire was for locals and one for visitors. The end results show that both groups are 

pleased so far with the development of the town and while not everyone shared the same 

views and opinions, the majority were satisfied with how the tourism industry is developing 

and growing in Yuantong ancient town, China. 
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*  *  *  *  *  *  

 

INTRODUCTION 

This survey took place during a period of two days in Yuantong Ancient City (figure 1 and 

2) and it involved a series of questions split in two questionnaires. By definition a survey is: "the 

collection of information from a sample of individuals through their responses to questions" 

(Check and Schutt, 2012). One questionnaire had questions designed for the local community and 

the other questions for the visiting tourists. A total of 58 questionnaires were filled by locals and 

another 59 by visitors. This method of research was used because there is not enough local data 

made public to show the effects tourism is having in Yuantong Ancient Town.  

Many town houses and heritage buildings along with other monuments were restored and 

infrastructure was improved in order to make this location a touristic spot (figure 1 and 2).  

The respondents were randomly selected, there was no criteria based on which they were 

approached for both questionnaires. There is no notable difference between all those approached 

that agreed or did not agree to participate except for the fact maybe that more older persons, who 

looked to have an age past 65, refused than younger persons did. But not many were approached 

because the majority of visitors and workers in Yuantong were younger. A lot of the visitors were 

accompanied by at least 2 more persons, and some groups were larger than 5. In many cases, each 

group had at least one child or teenager in it. This suggests that this town is preferred by families. 

The results of the questionnaires also showed that because all respondents said there are 

accompanied by family or friends, where those that were visiting with family were considerably 
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more. Overall the local community said that Yuantong is a good place to live, even for young 

people and there are not many problems faced by the community. More than 60% said that they 

are currently pleased with the way Yuantong was developed as a touristic attraction and around 

20% were undecided. But more than 50% consider that there are not enough tourists visiting their 

town. Only 25% of the respondents said that their family income relies on tourism. More than 50% 

consider the government involvement satisfactory and a lot more agree that the buildings are well 

preserved and restored. Over 70% of respondents from the local community agreed or strongly 

agreed that tourism contributes to the local community by creating jobs, increasing spending in the 

local businesses, supports local shops, museums, festival, events and heritage sites, helps maintain 

local tradition and identity and attracts investments into the area. The main problems the locals are 

facing are the lack of jobs or economic opportunity according to 25% of respondents and low wages 

mentioned by 15%. The lack of cultural amenities was also an issue for 15% and poor educational 

opportunities for 10%. 25% of respondents said that none of the mentioned are a problem. 

The visitors on the other hand were asked about how pleased they were with their visit and 

more than 70% said that the trip to Yuantong met their expectations. Almost all respondents were 

visiting for just 1 day, half day or 2-3 hours, were accompanied by either family or friends and 

90% of them were from the Sichuan province and arrived there by car. More than 60% were 

workers and closet to 20% students. Almost everyone was visiting Yuantong for rest and 

relaxation. More than 90% said this was their main visiting reason. More than 50% of respondents 

declared to have spent between 50 to 100RMB per person per day on food, shopping and other 

activities. All of this data shows that Yuantong Ancient Town is a destination for families that live 

in the nearby cities in the Sichuan province that arrive by private care to spend a relaxing day and 

then return back home later that same day. When asked to evaluate the overall attractiveness of the 

town, the quality of restaurants and cafes, and the local attractions, almost all statements received 

more than 70% ratings ranging from good to excellent. In general, the tourists seemed very relaxed 

and happy enjoying their day together with their families and friends and were pleased about 

Yuantong and its restaurants and local attractions. 

 

      

Figure 1. Yuantong Ancient Town riverbed side Figure 2. Yuantong Ancient Town-Huijiang Bridge 

 

BACKGROUND AND OBJECTIVES 

This research could be necessary in order to determine if the development and restoration 

of the ancient town was and is satisfactory for the local community. 

The tourism economic impact plays a major role because of the many tourists that spend 

money in Yuantong town or other similar locations and affect the income of the local businesses 

be it directly or indirectly (Research Resolutions & Consulting Ltd, 2007). 

It is also important to know if the influx of tourists visiting has led to an increase in the 

quality of life of the local community or if it has turned things for the worse. This is important to 

ensure the long-term success of this smaller attraction that lies on the outskirts of the city of 

Chengdu. There are multiple small ancient towns in proximity of the city and Yuantong must 
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compete with all of them to attract tourists. Jiezi ancient town must be in particular tak en into 

consideration because it is very close to Yuantong and it is a much bigger town with many 

more shops, hotels and restaurants. So Jiezi could be the more obvious destination to travel to. 

These ancient towns are very good weekend destinations for the people that live in, or close 

to, the city of Chengdu or other smaller, but still developed cities that are close. So, it is also 

important to determine through research such as this one if the tourists that visit Yuantong 

have a good experience and enjoy their stay in this ancient town. Any issue found should be 

addressed in the future in order to ensure the long-term survivability of this ancient location 

as a touristic destination. 

The first objective of this study was to get a basic understanding of the impact tourism is 

having on the local community. To understand if they are pleased with the fact that Yuantong has 

become a touristic attraction, to know how they profit from this fact and see if they think and feel 

about how tourism contributes to life in their community. The impact tourism is having on smaller 

communities is a concern raised in various papers (Allen et al., 1988; Mahony and Van Zyl, 2002; 

Leon,  2007; Gabriel Brida et al., 2011; Herman et al., 2017, 2018a; Ilie et al., 2017). 

The second objective was to receive feedback from visiting tourists and understand their 

preferences and why they chose to spend their day in Yuantong. It is necessary to understand their 

needs so that future development can also take these into consideration to ensure the long-term 

prosperity of this town as a touristic attraction. 

 

METHODOLOGY 

This survey was performed to study the tourism development of a certain area in a similar 

fashion other surveys were conducted for much the same reasons in different towns and areas 

(Tyrrell et al., 1984; Sheldon and Var, 1984; Rønningen, 2010; Johnson, 1994; Chhabra et al., 

2003; Ritchie and Inkari, 2006; Miller, 2003). 

Various research methods using surveys can be found throughout many different studies 

and papers (Ritchie, 1988; Lankford, 1994; Sinclair, 1998; Snaith and Haley, 1999; Simmons, 

1994; Ilieș et al., 2015; Bar et al., 2016; Herman et al., 2018b; Wendt et al., 2019). 

In order to determine how beneficial, the tourism development of Yuantong ancient 

town currently is, from the point of view of the locals and visitors, the method used to collect 

data was face-to-face interview survey using printed questionnaires.“Face-to-face interviews 

involve the researcher approaching respondents personally, either in the street or by calling at 

people’s homes. The researcher then asks the respondent a series of questions and notes their 

responses.” (Kelley et al., 2003). The main reason this method was select is because there is 

not enough available public data to draw conclusions regarding this research. The survey took 

place mostly on a Sunday when visitors were engaged and the following Monday when a 

portion of the questionnaires for local were filled. 

“A questionnaire is the main means of collecting quantitative primary data. A questionnaire 

enables quantitative data to be collected in a standardized way so that the data are internally 

consistent and coherent for analysis” (Roopa and Rani, 2012). 

There were two types of questionnaires used, one for locals and the other for visitors. Both 

questionnaires were printed on A4 paper format, front and back, and feature a horizontal design. 

Questions were thought of to be easy and fast to reply to and mainly focused on the satisfaction of 

the local community and visitors regarding the touristic development of the ancient town. It was 

important to find out if visitors could access the location quick and easy and if they found 

everything they wanted and needed once there. Information about if all their needed were suited was 

most important. For the local community a different set of questions were designed from which it 

could be later concluded if the development of the ancient town as a touristic destination has 

improved their quality of life, if they are satisfied with the current situation, the amount they earn, the 

number of tourists visiting the ancient town and if their earnings are related to touristic activities.  
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The survey was completed in 2 days and a total of 117 questionnaires were filled. 59 

questionnaires by locals and 58 by visitors. The survey took place inside the ancient town area. 

Because this is more of a weekend destination, Sunday was selected to ensure there are enough 

visitor to approach for this survey and the rest of the remaining questionnaires intended for locals 

were filled in on Monday. There were no criteria on which the tourist respondents were selected 

other than the fact that they had to be visitors who were not living in Yuantong. 

The questionnaires for locals were mostly filled by owners and workers of small businesses 

such as shops, restaurants and other services. These criteria were used to see the impact tourism 

had on this sector and on the local economy. 

 

   
 

Figure 3. Yuantong Ancient Town riverbed side Figure 4. Yuantong Ancient Town centre 

 

There were 58 questionnaires filled by visitors. There was no identification process used. 

People were approached on the street, in restaurants and shops and were asked if they are visitors 

and wish to participate in a quick survey. This was the approach used for each respondent and if 

the answer was no, no other attempts were made to try and convince this person. Only one attempt 

was made every time. Around 70% to 80% of the persons approached agreed to take part in the 

survey and most were very glad to do it. There is no notable difference in gender or other 

demographic criteria observed between the respondents and those who did not wish to fill in the 

questionnaire. It was observed that some of those who declined were over the age of 55, but this 

cannot be determined for sure. Most of the persons approached were in groups larger than 3 

persons which indicates that this is more of a family destination. A large number of respondents of 

the visitor survey had kids with them. This questionnaire for visitors proved to be good because it 

took almost everyone only 3 to 4 minutes to complete. It included question such as why are they 

visiting the town, if the location met their expectation and asked them to rate the quality of 

different locations they have experienced, restaurants they ate in and the services that were 

provided on site. 

The other 59 questionnaires were specifically designed for and filled by people from the 

local community. The identification process required these persons to live, work or own a business 

in Yuantong ancient town. The response rate was much higher for this questionnaire. Around 90% 

of the people approached were happy to respond and many were quite glad they could be a part of 

this research. All were approached in their shop or street stall where they were working. There is 

also no notable demographic difference regarding the 10% that did not wish to be a part of the 

survey. A few had to refuse because they were busy serving customers. Also, it was noticed that 

more females responded to this questionnaire because a lot of the business owners and employees 

of the places we went into or street stalls we stopped at were of this gender. This questionnaire 

proved to take longer to fill and each respondent spent at least 10 minutes answering the survey 

questions. The people from the local community were asked to answer questions such as if their 

family income relies on the local tourism, if there are enough tourists visiting and to rate how 

tourism affects their lives having multiples answers to give a grade to from 1 to 5. 
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RESULTS 

RESULTS TARGETING THE LOCAL COMMUNITY 

The local community was very responsive when asked if they would like to participate in a 

survey regarding tourism development in Yuantong Ancient Town. Around 90% of those who 

were asked were very receptive and gladly agreed to fill in the questionnaire right away. It was 

found that 90% of the respondents are residents but only 20 declared that their family’s income 

relies on the local tourism, that means that 35% of the locals that replied profit and depend on the 

number of tourists visiting their town. When asked if this number is large enough, if there are 

enough tourists visiting Yuantong Ancient Town, 39 replied with no and 20 with yes (figure 5).  

 

 
Figure 5. Question 1,2 and 3 from the questionnaire targeting the local community 

 

Question 4 on the questionnaire had a series of statements that the respondents had to select 

how much they agree or disagree with each sentence. The overall response was a positive one and 

more than 50% agreed or strongly agreed with most of the positive statements. More 20% 

remained undecided for most of these affirmations. 75% of the people agreed with more of them 

selecting that they strongly agree that Yuantong is a good place to live. For the statements: There 

is not much for your people here and that the local community faces a lot of problems living here, 

results were fairly similar with around 50% of the respondents saying that they disagree or 

strongly disagree with these statements, with another 25% saying that they are undecided. There 

were a few persons that chose not to answer, which left only 22% agreeing out of which only 4 

strongly agreed.  

Asked if the quality of life has improved since the tourism development, more than 50% 

agreed or strongly agreed, where 25% remained undecided. But almost 60% remained positive and 

agreed and strongly agreed that future prospects for the area are good. 25% remained undecided 

and very few did not agree. More than 50% also agree that the tourism industry has good 

relationships with the local community but it should also put more back into the local community. 

20% remained undecided (figure 6). 

The most positive responses regarding this set of statements were received when asked if 

they agree or disagree that tourism is important for the long-term prosperity of the local 

community and that old heritage buildings are well preserved and properly restored. Around 80% 

agreed or strongly agreed and only a few did not agree. The rest, up to 15% remained undecided. 

The fact that the government involvement was satisfactory for the development of the area 

was also agreed upon by more than 50% of the respondents and 25% remained undecided. Only 

20% did not agree with this statement. 
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Figure 6. Question 4 from the questionnaire targeting the local community 

The last in this series of affirmations was that the tourists who come to Yuantong town 

cause damage to the environment and more than 60% did not agree or strongly disagreed with this 

and 25% remained undecided. Less than 10% agreed (figure 6). 

 



Andreea LINCU 

 

200 

 
Figure 7. Question 5 from the questionnaire targeting the local community 

 

The following question (figure 7) was how does tourism contribute to life in the local 

community and again a set of statements were given for the respondents to agree or disagree with. 

In this case, everyone agreed a lot more with all of the positive affirmations listed.  More than 70% 

agreed or strongly agreed with the facts that tourism contributes by creating jobs, increases 

spending in local businesses, supports local shops and services, supports museums and heritage 

sites, creates a market for local crafts and products, helps maintain local traditions and identity, 

supports local festivals and events and attracts investment in the area. Around 10% or more 

remained undecided and for most questions a little over 10% did not agree or strongly disagreed. 

Only very few chose not to give an answer for this question. The fact that tourism contributes by 

supporting museums and heritage sites was the only statement that did not have any undecided 

respondents and less than 10% disagreed. The rest of 90% agreed or strongly agreed, and just 1 

person did not answer (figure 7). 

When asked if the problems listed (figure 8) are present in their community, the results 

were mixed. 25% selected that the lack of jobs and economic opportunity is a problem. More than 
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10% said that low wages are a problem and the following statements were also selected by more 

than 10% each: Lack of cultural amenities and poor educational opportunities. A little over 20% of 

the respondents stated that none of the mentioned affirmations are a problem and 20% said that 

there are other issues in their community. None suggested any of these other problems. 4 chose not 

to answer (figure 8). 

 

 
Figure 8. Question 6 from the questionnaire targeting the local community 

 

 

Figure 9. Question 7 and 8 from the questionnaire targeting the local community 

 

Out of the 58 respondents that filled in the questionnaire 42 where females and only 14 were 

males. 3 did not answer. Out of these, 29 declared to have an age between 24 to 29, 15 between 40 and 55, 

10 people over 55 and only 2 had an age of less than 24. 3 chose not to answer (figure 9). 

 

SURVEY TARGETING THE VISITORS 

There was a total of 59 respondents that answered the questions of the questionnaire 

intended for visitors. Out of these, 33 had an age between 24 and 39, 7 between 40 and 55, 14 

were under 24 years old and only 3 were over 55 years old. 90% said that they are from the 



Andreea LINCU 

 

202 

Sichuan province, 2 from Zhe Jiang, 1 from Guang Dong, 1 from Shan Dong and 1 did not answer 

(figure 10 and 11). 

 

 
Figure 10. Question 1 from the questionnaire targeting the visitors 

 

 

Figure 11. Question 2 and 3 from the questionnaire targeting the visitors 

 

When asked about their status, 65% declared that they are workers, 15% said that they are 

students and the remaining 20% said they were unemployed, retired, business owners or other. 1 

did not answer this question (figure 11). 

The top main reason, chosen by more than 90% of the respondents, for visiting Yuantong 

Ancient Town was rest and relaxation. 3 were visiting or meeting with relatives or friends. 4 said 

they were visiting for culture and festival and another 3 for walking and nature (figure 12). 

 

 
Figure 12. Question 4 from the questionnaire targeting the visitors 
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When asked about how did they found out about Yuantong town, 24 said that they already 

knew of it, 23 chose the internet option and 13 said they know of it from friends and relatives. 

Only 1 chose the media option and 1 chose travel agency. None reported to have known about the 

town from books or guides (figure 13). 

 

 
Figure 13. Question 5 from the questionnaire targeting the visitors 

 

 

Figure 14. Question 6 and 7 from the questionnaire targeting the visitors 

 

72% of the respondents declared that they are visiting the town accompanied by relatives 

and family and 26% with friends. Only one person said to be visiting alone. Out of these, 46, 

which is more than 75% said that they arrived there by car. 2 chose the public bus option, 2 arrived 

by bike, 2 on foot and 6 said that they arrived by other means other than the ones listed (figure 14). 

70% declared that they are visiting for a full day and 12% selected the half day option. 6 were 

there for only 2 or 3 hours. Only 1 person said that the visit length is 1 to 2 days. 4 chose not to 

answer (figure 15). 

 

 
Figure 15. Question 8 and 9 from the questionnaire targeting the visitors 
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Asked if this was their first visit to Yuantong Ancient Town, almost 60% replied with a 

yes. 15% said no. 1 person had already been there one more time, 6 had previously been there 2 

times before, 1 many times, 1 ten times and 1 did not answer (figure 15). 

Regarding the annual net income of the respondents, the results vary. Out of the 59, 17 said 

that they earn between 60.000 to 100.000RMB, 12 between 30.000 and 60.000RMB, 14 under 

30.000RMB and 7 said that they earn more than 100.000RMB. 8 persons chose not to answer this 

question. The next question was regarding now much money they have spent during their visit in 

Yuantong Town per person, per day on accommodation. More than 30% said to have spent less 

than 100RMB and 30% more than 100 to 300RMB. 20 did not answer this question (figure 16).  

 

 
Figure 16. Question 10 and 11 from the questionnaire targeting the visitors 

 

As a follow up, they were also asked how much money they had spent per person, per day 

on food, shopping and other activities. More than 50% reported to a spending of 50 to 100RMB, 

14 spent 100 to 200RMB, 5 more than 200RMB and 7 said that they have spent less than 50RMB 

(figure 17). 

 

 
Figure 17. Question 12 from the questionnaire targeting the visitors 

 

The following questions were to ask the respondents to evaluate with reviews ranging from 

poor to excellent the quality of accommodation, restaurants and cafes, the overall aspect and 

accessibility of the town and different touristic attractions that can be found on location. Regarding 

the quality of their accommodation, more than 50% replied with answers ranging from good to 

excellent, 10% chose the poor option and more than 30% did not answer. The quality of 
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restaurants and cafes along with the overall aspect of Yuantong town received positive feedback 

where most chose the good or very good option and a few, under 10%, chose excellent. 10 did not 

state their opinion about the quality of restaurants and cafes and a little over 10% chose the 

average option in both situations. Only one person rated the quality of restaurants and cafes as 

poor. The overall aspect of the town had the most positive feedback where 85% replied with good, 

very good and a few with excellent. Concerning the accessibility of Yuantong town by public 

transportation, more than 50% declared that it is good, very good and 10% chose the excellent 

option. 15% said that it is average from which one said that it is poor. 25% chose not to give a 

rating (figure 18). 

When asked to evaluate the attractiveness of the enumerated local attractions which were: Catholic 

Church, Liu’s Manor, Trading Hall, Pagoda and Xiejiang River, close to 70% rated each of these 

attractions as good, very good and excellent. Out of the 70%, close to 25% said that the attractiveness was 

good, around 20% said very good and close to 15% said rated with excellent. More than 10% rated the 

attractions with average and less than 5% reviewed their attractiveness as poor. More than 10% overall 

chose not to rate these local heritage buildings, monuments and river (figure 19). 

 

 
Figure 18. Question 13 from the questionnaire targeting the visitors 

 

 

Figure 19. Question 14 from the questionnaire targeting the visitors 
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Figure 20. Question 16 from the questionnaire targeting the visitors 

 

The last questions were about what did they like or dislike the most in Yuantong Ancient 

Town. Over 30% did not say what they liked most and among those who did, the most popular 

answers were culture, scenery and leisure life. The next most popular answers were the fact that is 

is quiet, the bridge, the food and the tower. Other things like the streets, old buildings, 

environment, casual atmosphere, clean, entertainment and fresh air were also mentioned. For the 

what did they dislike the most, more than 70% of respondents did not answer. Only 2 persons 

mentioned that they did not like the fact that the town was too small and another 2 mentioned that 

they did not like the weather. Inconvenient parking, tea too expensive, a little untidy, toilets, too 

commercial, inconvenient transport, some attractions being closed and the fact that the tea houses 

built on the side of the river are obscuring the original natural look were also each mentioned once. 

Overall, 79% or respondents said that their trip to Yuantong met their expectations and only 

a little over 10% said no. less than 10% did not answer this question. 

 

 

Figure 21. Question 15 from the questionnaire targeting the visitors 
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Figure 22. Question 17 from the questionnaire targeting the visitors 

 

CONCLUSION 

Survey Targeting the Local Community 

In conclusion the local community was much more receptive and curious about the survey. 

Most of the people who participated are residents of the town. But only a little over 30% of them 

said that their family income relies on local tourism. So more than 60% of the locals are still not 

dependent on the number of tourists visiting. Also, a little more than 30% considered that there are 

not enough tourists visiting Yuantong and the rest of more than 60% said that there are enough. 

Most of those who rely on tourism fortheir family’s income have also stated that there are not 

enough tourists visiting the ancient town. 

Overall the respondents consider Yuantong Town a good place to live and also around 50% 

of them disagreed or strongly disagreed with the fact that there is not much for young people there 

and that the local community faces a lot of problems living in this town. Another 25% remained 

undecided and only around 20% agreed with these statements. In the view of the local community, 

Yuantong still has a lot to offer, even for the younger generations and many considered that they 

do not face a lot of problems living there. 

Regarding the quality of life, the answers suggest that it has improved a lot since it has become a 

touristic spot. Future prospects are also very promising for the local community and more than half 

agreed to this. Some remained undecided and only a few did not agree. But people also consider that the 

tourism industry has good relations with the local community and that it should also put more back into 

it. So, the people have high expectation regarding the tourism development, the long-term development 

and how much they profit from it. More than 70% agreed or strongly agreed that tourism is important 

for the long-term prosperity of the local community 
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Figure 24.Yuantong ancient town – trading hall Figure 25. Yuantong ancient town – Pagoda 

 

Many of the houses were rebuilt and restored in Yuantong town, along with the 

monuments, old heritage buildings and the bridge as part of the plant to develop tourism and make 

this town a destination worth visiting. And most of this was done with a lot of assistance from the 

government. More than 50% of respondents agreed that the government involvement in this matter 

was satisfactory, where 90% said that the old heritage buildings are well preserved and properly 

restored. This could suggest that the government, in some of the respondent’s opinion, could do 

more for their community other than restoring the ancient town buildings and monuments. But this 

could not be the case since regarding this matter only 20% said that the involvement was not 

satisfactory and another 20% remained undecided. The local community is also satisfied with the 

visitor’s behavior and most consider that the tourists that visit their town don’t cause damage to 

the environment. Only less than 10% agreed that they do. 

Tourism seems to become more and more important for a town such as Yuantong. Most 

respondents agreed that tourism contributes by supporting and increasing the local economy. Facts 

such as tourism helps create jobs, increases spending in local businesses, supports local shops, 

services, museum, heritage sites, festival and events and last but not least, attracts investment into 

the area, are very important. More than 70% of respondents agree to this and even if only a little 

over 30% declared that their family income relies on local tourism, a lot more agree how important 

tourism actually is for the entire local community. 

According to 15 persons, there is a lack of jobs and economic opportunity in Yuantong. 9 

others suggested that the wages are low. Some said that their community has poor services and 

poor educational opportunities and another 10 people indicated that there is a lack of cultural 

amenities. 14 people reported problems other than the ones listed but did not mention what. These 

responses show that there are still some issues in an area such as this one and even if the recent 

development has brought in a lot of tourists, not all problems have been fixed as much as the local 

people are concerned. The lack of jobs or jobs with low wages are the main concern for the locals 

where the lack of cultural amenities and education come in second. Only 25% of the respondents 

said that none of the listed issues are a problem. This leaves more than 70% that worry about 

certain issues that their community is facing.  

Almost 70% of the respondents for the local community survey were females. This was 

in no case intentional. This just shows that there are more women working and interacting with 

the tourists in the shops and restaurants in the Yuantong Ancient Town than man do. It was 

observed that there were more men working in the kitchens of the restaurants in the central 

square but these were not available for the survey as they were busy with their jobs. Among all 

of the local people who were approached and also replied, only 2 persons were under the age of 

24 and most were young adults having ages ranging from 24 to 45, and these were around half 

of those who were part of the survey, where the rest where middle-aged women and men with 

ages starting from 45 to 65.   
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Survey Targeting the Tourists 

People that were visiting and agreed to be a part of the survey were mostly under the age of 

40. This was not intentional. More than 50% were young adults and 25% were adolescents.  It was 

observed that the tourists arriving into town were mostly young adults accompanied by children or 

teenagers and some older people. Almost all respondents were from the Sichuan provice and were 

workers and some students. Rest and relaxation were the main reason for their visit. This shows 

that Yuantong is a destination mostly for working people who are looking for a good place to relax 

and spend the weekend with their family and friends. Most of the people that were approached 

were in groups of at least 3 people and some in groups larger than 5. More than 70% did declare 

that they are visiting accompanied by relatives and 25% by friends.  

Yuantong seems to be a good destination for the weekend. This results from the fact that 

almost all of the respondents declared that they are only visiting for a few hours, half a day or one 

day. 80% of the visitors arrived by car. All of this data results show that Yuantong is a destination 

that people from the nearby cities use a relaxation spot for a single day. Almost everyone said to 

have arrived there by car which can be an effective mean of transportation to access such location 

and return back home later that same day. 

More than half declared that it is their first time visiting this town. A few said that they 

have been there one time before, others two times and 2 more than 10 times. 

The annual net income of the 59 respondents varies a lot. The results were equally split 

between people who earned less than 30.000RMB, to people who earned between 30.000 to 

100,000RMB and those that had a net income larger than 100.000RMB. But the amount of money 

people spent was quite similar for everyone, per person per day. More than 60% declared that they 

have spent less than 100RMB and another 25% said to have spent between 100 to 200RMB. Only 

10% spent more than 200RMB. People were also asked about how much they have spent on 

accommodation but it is unclear if they actually spent the night in a hotel or not because this was 

not asked. And since most declared to be visiting for just 1 day, the following data could not apply. 

More than 30% said to have spent less than 100RMB per person per day for accommodation and 

another 30% said 100 to 300RMB. 20 did not answer and this suggests that they did not spend the 

night in Yuantong. Again, when asked to evaluate the quality of their accommodation, 23 persons, 

more than 30% did not answer. 

The respondents were also asked to evaluate the quality of restaurants and cafes, overall 

aspect of the town and how accessible it is by public transportation. The results were positive and 

most people evaluated the above mentioned as good, very good and a few even rated with an 

excellent. 25% did not answer when asked to evaluate how accessible is Yuantong town by public 

transportation. This could be due to the fact that according to the previous question that asked 

people to say how they arrived there, most than 80% said that they arrived by car. So, it would 

seem that very few actually used public transportation to get there, 2 persons to be more precise 

compared to the 46 who arrived by car.  

Yuantong is destination that people knew of or found out about from the internet or friends 

and relatives. This suggests that the town is best promoted online and by word of mouth. 

The local attractions received good reviews. More than 70% considered these to be Good, 

Very Good or Excellent even. Only around 10% rated with average and even fewer with poor. The 

attractions are: Catholic Church, Liu’s Manor, Trading Hall (figure 24), Pagoda (figure 25) and 

Xeijiang River (figure 3 and 5) along with its old bridge (figure 4). These attractions were restored 

and during the period of the survey, Liu’s Manor and the Trading Hall were open for visits. There 

were no activities happening on the river such as boat rides.  

It resulted from the question that was asking the respondents what did they like the most 

that, overall, people were most satisfied with the atmosphere of the town including the streets 

and buildings, scenery and culture, environment, leisure life, the river and a few mentioned the 

food and river. 30% did not answer this question. Even more chose not to reply to what they 

disliked the most. Out of 59 persons, 43 gave no answer. Out of those that did, a few things 
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were mentioned like the parking, expensive tea, weather, no place to dabble in the water, too 

commercial, too small, toilets at the tourist center and the fact that transportation is not 

convenient. But most of these dislikes received just a single mention each. So, overall there 

were not many who had any complaints. Question 15 results are also good proof that most 

visitors in Yuantong town have they expectation met. Almost 80% declared this and only a little 

over 10% said otherwise.  

Yuantong is a good weekend destination for those who live in the province of Sichuan, 

China who wish to trade the noise and agglomeration of the big cities with the quiet and relaxation 

a small ancient town like Yuantong can offer. Most of the local community considers that tourism 

is important for the long-term prosperity of their town and are saying that the quality of life has 

improved since more visitors started to show. And most of the visitors are happy with what 

Yuantong has to offer them and their families.  
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